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SOCIAL IMPACT:
HEALTH & WELLNESS

The Nu Skin Force for Good Foundation donated $15,000 
to UNICEF USA to support UNICEF's response to the 
earthquakes in Türkiye and Syria. UNICEF is responding 
to the critical needs of children across Türkiye and Syria, 
including delivering emergency supplies, ensuring access 
to nutrition, providing safe drinking water, and identifying 
separated children to help reunite them with their 

Nu Skin Indonesia assisted families 
affected by the earthquake in Cianjur 
by helping distribute 50 temporary 
shelters called Smile Houses.
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The Nu Skin Force for Good Foundation is excited to announce their newest grant recipients. The 
Nu Skin Force for Good Foundation focuses on caring for the planet, nourishing future generations, 
and investing in the global community, and is grateful for partners throughout the world who help 
uplift their communities.

The Nu Skin Force for Good Foundation is proud to partner with Educate! on their 
out-of-school youth solution to help build alternative education to employment pathways 
for youth unable to access secondary education. 

Educate! helped train Rashimi and Aisha, two women in Uganda who had to drop out of 
school at a young age. Thanks to what they learned at the youth boot camp, Rashimi 
started a fruit salad and juice business, while Aisha started a soya flour-making business 
to help boost children's health in their village. Through the training, the sisters increased 
their sales and profitability, making a profit of UGX 25,000 per week.

� MCE Social Capital
� The Boys and Girls Club of Utah County
� National Ability Center
� Curamericas Guatemala
� Educate!

� Kids on the Move, Inc.
� Agnus Dei Foundation DBA Lamb of God        
   Maternity Home
� Mr. & Miss Super Amazing Pageant
� Shriner’s Hospital for Children – Salt Lake City



VitaMeal donated by Nu Skin’s family of Brand 
Affiliates, customers, and employees:

Nu Skin is a for-profit distributor of nutritional and skin care products and is traded on the New York Stock Exchange (NUS). Nourish 
the Children is an initiative of Nu Skin and is registered in some states as a commercial co-venture. The initiative enables Nu Skin's 
brand affiliates and customers to purchase VitaMeal from Nu Skin and donate it to charitable organizations to help solve the complex 
world problem of feeding malnourished children. The price of VitaMeal includes the cost of manufacturing, general overhead, 
distribution, and sales. As is the case with other Nu Skin products, brand affiliates are paid commissions and Nu Skin earns a profit 
margin from each sale of VitaMeal.

Countries that have received VitaMeal donated by Nu Skin’s family of brand 
affiliates, customers, and employees:

MEALS DONATED:

9,741,000

BAGS OF VITAMEAL DONATED:

324,700

MALAWI:

8,400,000
MEALS

HAITI:

180,000
MEALS

EL SALVADOR: 

180,000
MEALS

ARGENTINA:

126,000
MEALS

COLOMBIA: 

225,000
MEALS

CHINA:

630,000
MEALS



SUSTAINABILITY

PACKAGING SAVINGS:

SUSTAINABILITY HIGHLIGHTS:

Nu Skin Taiwan announced the Earth Hour initiative, 
which invites members of the Nu Skin family to turn off 
their lights for one hour each day to help save the planet. 

Nu Skin Japan partnered with TerraCycle to execute 
their Force for Green Recycling Program. So far, in 2023, 
this program has collected approximately 23,862.1 kgs of 
Nu Skin product.  

tons of global 
paper savings2.2 tons of global 

plastic savings10.4
2022 Year to Date Data

*Does not include Nu Skin China


